


MEMBER SURVEY

Our Members’ voices really matter to us. By taking part in IBN’s 2026 Member Survey, you have

helped to shape our 2026-27 Community Programs and improve the services that IBN provides.







PARTICIPANTS

LANGUAGE GROUP AGE GROUP LIVING LOCATION
m Banyjima Nyiyaparli mYinhawangka m16-24 25-34 m35-44
m In the Pilbara Outside of the Pilbara
m45-54 m55-64 m 65+

63%
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COMMUNITY PROGRAMS

APPLICATION METHOD THE APPLICATION PROCESS IS EASY
TO COMPLETE

3%
m Online (Member m Strongly Agree
Portal)
Agree
Email g
m Neutral
m In Person
m Disagree

m Strongly Disagree
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COMMUNITY PROGRAMS

RANKING OF PROGRAM IMPORTANCE

0 1 ) 3 4 5

1. Household Essentials
2. Education

3. Health and Wellbeing
4. Cultural Support

5.Member Advocacy and Advice

6. Employment and Enterprise

7.Community and Environmental



COMMUNITY PROGRAMS

Has receiving the program helped improve your life?

1.1 HOUSEHOLD

ESSENTIALS
m Definitely Yes Probably Yes
m Neutral m Probably No

m Definitely No
2%

1%
6%

2.1 EDUCATION:

PRE SCHOOL TO YEAR 12
m Definitely Yes Probably Yes
m Neutral m Probably No

m Definitely No
1%

3%

2.2 EDUCATION:

PRIVATE HIGH SCHOOL
SCHOLARSHIP

m Definitely Yes Probably Yes

m Neutral m Probably No

m Definitely No

2.3 EDUCATION:

PUBLIC HIGH SCHOOL
BOARDING AND TRAVEL

m Definitely Yes Probably Yes

m Neutral m Probably No

m Definitely No




COMMUNITY PROGRAMS

Has receiving the program helped improve your life?

2.4 EDUCATION:

POST-SECONDARY
(TAFE/VET)

2.5 EDUCATION:

POST-SECONDARY
(UNIVERSITY)

3.1 HEALTH:
GENERAL MEDICAL

3.2 HEALTH:
DENTAL HEALTH

m Definitely Yes

m Neutral

m Definitely No

Probably Yes
m Probably No

m Definitely Yes Probably Yes
m Neutral m Probably No

m Definitely No

3%

m Definitely Yes Probably Yes
m Neutral m Probably No

m Definitely No
0.65%  0.87%

6%

m Definitely Yes
m Neutral

m Definitely No

0.52%
4.96%

69%

Probably Yes
m Probably No

1.31%




COMMUNITY PROGRAMS

Has receiving the program helped improve your life?

3.3 HEALTH:

MEDICAL AND DENTAL
TRAVEL

m Definitely Yes

m Definitely No
3%

2%

Probably Yes
m Neutral m Probably No

3.4 HEALTH:

HOME RENOVATIONS (55+
AND/OR DISABLED)

m Definitely Yes Probably Yes
m Neutral m Probably No

m Definitely No

4.1 CULTURAL
SUPPORT:
PILBARA LORE PRACTICE

m Definitely Yes Probably Yes
m Neutral m Probably No
m Definitely No

0
4% 4%

4.2 CULTURAL

SUPPORT:
CULTURAL ACTIVITY

m Definitely Yes

m Neutral

m Definitely No
1%

Probably Yes
m Probably No

1%



COMMUNITY PROGRAMS

Has receiving the program helped improve your life?

4.3 CULTURAL

SUPPORT:
FUNERAL TRAVEL

m Definitely Yes Probably Yes

m Neutral m Probably No

m Definitely No
1%
5% 1%

4.4 CULTURAL
SUPPORT:
FUNERAL ARRANGEMENTS

m Definitely Yes Probably Yes

m Neutral m Probably No

m Definitely No
10/0 20/0

5.1 MEMBERS ADVOCACY

AND ADVICE:
FINANCIAL AND LEGAL
ADVICE FEES

m Definitely Yes Probably Yes
m Neutral m Probably No

m Definitely No

5.2 MEMBERS ADVOCACY

AND ADVICE:
FURTHER LEGAL COSTS

m Definitely Yes Probably Yes
m Neutral m Probably No

m Definitely No

4%



COMMUNITY PROGRAMS

Has receiving the program helped improve your life?

6.1 EMPLOYMENT AND

ENTERPRISE:
EMPLOYMENT AND SKILLS
TRAINING

m Definitely Yes Probably Yes
m Neutral m Probably No

m Definitely No
5%

1%
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7.1 COMMUNITY AND

ENVIRONMENTAL
m Definitely Yes Probably Yes
= Neutral m Probably No

m Definitely No
1% 2%






MEMBER EXPERIENCE

OVERALL EXPERIENCE WITH IBN

m Exceeded Expectations
Met Expectations

m Below Expectations

66%



MEMBER EXPERIENCE

IBN TREATS ME WITH RESPECT,
COURTESY, CONSIDERATION

2% 0.42%

m Strongly Agree
Agree

m Neutral

m Disagree

m Strongly Disagree

IBN RESPONDS TO MY QUERIES IN A

m Strongly Agree
Agree

= Neutral

m Disagree

m Strongly Disagree

TIMELY MANNER

7% 2%

47%



MEMBER EXPERIENCE

IBN IS AN EFFICIENT AND EFFECTIVE IBN HAS A GOOD REPUTATION IN THE
ORGANISATION COMMUNITY
7% 2% 3%

m Strongly Agree m Strongly Agree
Agree Agree
m Neutral = Neutral
| m Disagree m Disagree

m Strongly Disagree m Strongly Disagree

44% 43%




MEMBER EXPERIENCE

MEMBER EXPERIENCE:
CONTACTING IBN
5% 1%
m Very Satisfied
T Satisfied
m Neutral

| m Dissastisfied

m Very Dissatisfied

‘ 4 ' /2 46%

MEMBER EXPERIENCE:

HOW OFTEN DO YOU VISIT AN IBN OFFICE?

m Regularly
Sometimes
m Rarely

m Never




MEMBER EXPERIENCE

MEMBER EXPERIENCE:
COMMUNICATION PREFERENCES
2%
B SMS/Text Message
Email

m Member Portal

m Other

. “ 3 /'/

L |
{

MEMBER EXPERIENCE:

IBN COMMUNICATION IS EASY TO UNDERSTAND

m Strongly Agree
Agree

= Neutral

m Disagree

m Strongly Disagree

3%

59%

2%







YEAR ON YEAR CHANGES

SURVEY ENGAGEMENTS
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YEAR ON YEAR CHANGES
e

SURVEY ENGAGEMENTS

Survey participation has increased steadily over the past five years, with engagements increasing
by 80% since 2022, providing an increasingly more robust representation of what matters to IBN

Members. The sustained growth also indicates that our Members are more actively involved with

IBN and are more comfortable with sharing their thoughts and feedback.




YEAR ON YEAR CHANGES

OVERALL EXPERIENCE WITH IBN:
EXCEEDS EXPECTATIONS
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YEAR ON YEAR CHANGES
e

OVERALL EXPERIENCEWITH IBN

Members continue to report increasing satisfaction and positive interactions with IBN, reflecting a
consistent trend across the past three surveys. Since 2024, the number of Members who agree that

IBN has ‘exceeded expectations’ in their overall experience has increased by 37.5%. In the same

period, Members reported a significant reduction in negative experiences, dropping by nearly 30%.




YEAR ON YEAR CHANGES

IBN HAS A GOOD REPUTATION IN THE COMMUNITY
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YEAR ON YEAR CHANGES
e

IBN HAS A GOOD REPUTATION IN THE COMMUNITY

Members indicated continued improvements in community perception of IBN between 2025 and

2026. Positive perception increased by nearly 15%, while negative perception declined by nearly

24%, demonstrating ongoing growth in community confidence and trust in IBN.




YEAR ON YEAR CHANGES

IBN RESPONDS TO MY QUERIES IN ATIMELY MANNER
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YEAR ON YEAR CHANGES
e

IBN RESPONDS TO MY QUERIES IN ATIMELY MANNER

Members reported continued improvements in their experience with IBN’s responsiveness between

2025 and 2026. Agreement that IBN responds in a timely manner increased by nearly 10%, while

disagreement decreased by over 40%! This demonstrates stronger confidence in the timeliness of

IBN’s responses and services.




YEAR ON YEAR CHANGES

HOW OFTEN DO YOU VISIT AN IBN OFFICE?
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YEAR ON YEAR CHANGES
e

HOW OFTEN DO YOU VISIT AN IBN OFFICE?

In 2024, 2025, and 2026, over 80% of survey participants reported they rarely or never visit an IBN

office. Additionally, across this time, reqular visitors represent about 4-6% of survey participants.

This indicates that most Members who participated in the survey are accessing IBN’s services

through other methods, including phone contact, email, and online through the Member Portal.
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2026-27 COMMUNITY PROGRAMS

LISTENING Member Feedback informs program

priorities

RESPO N D | N G Programs are refined to better suit Member

needs

| NVEST' N G Funding is directed toward areas that

Membersvalue

IMPROVING Program structures are clearer and easier to

navigate




COMMUNITY PROGRAMS 2026-27
e

LISTENING > Member Feedback informs program priorities

Member Feedback continues to play an important role in shaping how IBN designs and delivers
programs and services. The insights gathered through the 2026 Member Survey help IBN to

understand changing needs, identify opportunities for improvement, and ensure we continue to

deliver meaningful outcomes for Members and their communities.




COMMUNITY PROGRAMS 2026-27
e

RESPONDING j Programs are refined to better suit Member needs

In response to Member Feedback, IBN has reviewed the Community Programs structure and
priorities for 2026-27. The changes and additions are designed to strengthen the support

available to Members, improve access to services, and ensure IBN’s Community Programs remain

aligned with the needs of our Members.




COMMUNITY PROGRAMS 2026-27
e

INVESTING j Funding is directed toward areas that Members value

Funding for Education has increased, and Employment and Skills Training has been incorporated
into the Education program, with the goal of creating a more connected pathway of learning, skills

development, and opportunity. Additionally, Childcare Support has been made available,

recognising the importance of removing barriers to participation and achievement.




COMMUNITY PROGRAMS 2026-27
e

INVESTING j Funding is directed toward areas that Members value

A dedicated S600,000 Elder Support program has been established. Moving Elder Support into its

own program category allows us to provide a more focused approach that recognises the unique

needs and contributions of IBN Elders.




COMMUNITY PROGRAMS 2026-27
e

INVESTING j Funding is directed toward areas that Members value

The Household Essentials Program remains our largest and most utilised area, increasing by
$350,000 to a total program budget of $10,000,000. This reflects the ongoing importance of

supporting IBN Members with household needs and everyday essentials. By using Member

Feedback to guide our decisions, IBN is ensuring our programs remain responsive and focused.




COMMUNITY PROGRAMS 2026-27
e

IMPROVING j Program structures are clearer and easier to navigate

As part of the 2026-27 Community Programs review, IBN has also focused on improving the way
programs are structured and presented to Members. We have refined program categories, created

clearer pathways of support, and aligned related services under more relevant program areas.

These changes reduce complexity and are part of IBN’s commitment to evolving our Member-

focused model and ensure ongoing accessibility and engagement.
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